/Al WRITES FAST.
YOU MAKE IT
WORTH READING.

How to lurn Al-Generated Content into Pro-Level Blogs

ide for Business Owners and Aspiring Writers to Create
0-Word Blogs That People Enjoy Reading

4
.....

Z I p MARKETING get noticed ... get results!



CONTENTS

1. Introduction: Al Writes Fast, But Speed Isn't Quality

2. Why Al-Generated Content Falls Short

3. How to Spot Al vs. Human Writing (It's Easier Than You Think)
4. The 7-Step Writing Process

5. Blog Writing Rules For Your Al Prompt

6. How to Edit Like a Professional (Tough Love Edition)

/. Final Challenge: Apply the Tough Loy



1 INTRODUCTION: Al WRITES FAST,
BUT SPEED ISN'T QUALITY

Al can generate a blog in seconds. But fast doesn't mean good.

Most Al-generated content is technically correct but so forgettable. It
lacks the depth, originality, and nuance that make writing worth reading.

Who This Guide is For
Writers who think Al will replace them. It won't. But you should worry it

you don't learn to edit Al content properly.
Writers who think Al can do all the work. Al doesn't understand nuance,

humour, or human emotions. You do. Act like it.

"Al is writing the internet. If you don't learn to edit it well, your content

will get lost in the flood."




WHY AI-GENERATED CONTENT
FALLS SHORT

Al-generated content looks polished, but it doesn't think. It predicts.
That's a big difference.

The Four Big Reasons Al Writing Falls Flat

® |t's predictable. Al plays it safe. If you've read one Al blog, you've read

them all.
® |t's vague. Al doesn't know things. It just throws words together in a

way that sounds "right."
® |t lacks voice. Al-generated text is as bland as an airline safety

announcement.
® |t makes things up. Al generates information with confidence—even

when it's completely wrong.

"A 2024 study by McKinsey found that while 65% of companies use generative

Al, the majority report that quality control is their biggest challenge."
- mckinsey.com




3 HOW TO SPOT Al VS. HUMAN WRITING
(IT'S EASIER THAN YOU THINK)

Want to tell it something was Al-generated? Look for these red flags:

® Repetitive sentence structures. Al reuses the same patterns endlessly.

® Overly balanced language. Al avoids strong opinions, making it sound
neutral but empty.

® Oddly generic tone. It feels polished but hollow, like a corporate press
release.

® No unique insights. Al doesn't think and compiles existing information.

® Extreme wordiness. Think of your friend who talks non-stop and uses

bombastic language all the time. That's Al writing!

"If your content sounds like it was written for everyone and no one

at the same time, Al probably wrote it."
- Jeff




THE 7-STEP WRITING PROCESS

Step 1: Research Topics with Google (20% of Your Time)

Google is your best bet because it shows what people are searching for.
Al can help, but it needs a detailed prompt—something most people
don't bother with. Al doesn’t know what matters—it just pulls from
what's already been said. If you trust it blindly, you’ll get the same tired

advice.

Google first. Al second.

Search your topic on Google, check the first-page results, and scan the
"People also ask" section for related ideas. This helps you find angles

that matter.

Pro Tip: Found useful PDFs or articles? Screenshot them (or just the first

page), then tell Al:

k’
h/ “Analyse these sources and find similar trending topics."



THE 7-STEP WRITING PROCESS

Step 2: Generate an Outline with Al
Al is very good at writing outlines. Use this prompt:
"Create an outline for a [word count] blog targeting [audience] on [topic].

k’
z/ The blog is for [beginner/intermediate/advanced] readers."

Step 3: Quick Outline Review
Your only job is to check if it makes sense. If it does, move on. There's no
need to tweak unless Al outlines "How to cook pasta like an Italian”

when you want "Best winter holiday spots in Italy."




THE 7-STEP WRITING PROCESS

Step 4: Upload Writing Rules & Generate a Draft (10% of Your Time)
This step makes all the difference. Upload your writing rules and use this

prompt:

"Write a blog based on the outline using my writing rules: [insert

k \g
A

rules here].”

Step 5: Edit Repeatedly Using a 'Tough Love' Prompt

(60% of Your Time)

Editing takes 60% of your time for a reason. Al's first draft doesn't
matter. And Al will follow some of your rules—but not all. That's where

editing comes in.

You're in trouble if you think Al will get it 80% correct. Expect to rewrite
at least 60% with four to ten revisions—sometimes more. More on

editing later in this eBook.



THE 7-STEP WRITING PROCESS

Step 6: Final Edit with Grammarly.com (10% of Your Time)
Grammarly is your last line of defence. It catches typos, punctuation
errors, and awkward phrasing Al sometimes messes up (yes, Al is not

always perfect, dammit!).

Step 7: DONE!
Before you publish, ask yourself:
- Does this have a clear point of view?

- Would someone read this and take action?

- Does it sound human?




BLOG WRITING RULES FOR YOUR
Al PROMPT

If your Al-generated blog reads like a Wikipedia page, congratulations—
you've just put your readers to sleep. Al's default writing is passive,
vague, and forgettable. Your job is to make it sound like a human wrote
it.

Here's how and modify these 27 writing rules to suit your needs. Oh yes,

forgot to mention that the language used in these rules were re-written

oy ChatGPT to make sure it understands the instructions.




Tone and Style

1. Write exclusively in active voice to ensure clarity and dynamism.

2. Maintain a conversational tone that feels relatable and engages the
reader directly. Use rhetorical questions sparingly but effectively to
prompt reflection.

3. Only use [choose between British / US] spelling across the blog.

4. Avoid jargon, cliches, metaphors, excessive adjectives, and flowery
language. Keep the language simple and accessible.

5. Follow Ann Handley’s tough love principles to make the content
engaging, emotionally resonant, and conversion-focused.

6. The blog must position my client as a helpful thought leader, offering

insights that decision-makers find valuable.




Structure and Format

7. Aim for [insert word count] words, balancing readability and depth.
Shorter outputs are unacceptable.

8. Begin with a bold, one-sentence, one-paragraph hook that grabs
attention and sparks curiosity. Avoid generic or predictable openers.

9. Place "Key Takeaways of this Article” after the opening paragraphs to
frame the reader’s mind for the content ahead.

10. Use headings and subheadings strategically for SEO and scannability
but ensure they serve a narrative purpose, avoiding a checklist feel.

11. Insert an FAQ section at the end to address common questions and

enhance usability.




Content Quality

12. Avoid repetitive phrases, expressions, or Al-prevalent styles. Each
blog must feel original and fresh.

13. Use Nancy Duarte’s storytelling framework (What Is, What Could Be)
to connect the dots seamlessly and lead the reader through a compelling
narrative.

14. Avoid fluff while delivering business storytelling. Make points
succinct, but connect them through relatable scenarios or anecdotes.

15. Highlight actionable takeaways or benefits throughout. Every section
should leave the reader feeling they've gained value.

16. Ensure each H1 and the first H2 contains an emotional hook that
resonates with the target audience.

17. Write for local and foreign B2B business leaders in [insert their

location]. They have some knowledge of [insert the blog topic] but are
not specialists. The primary audience consists of business leaders and

decision-makers who influence or make purchasing decisions.



Data and Credibility

18. Never fabricate data, facts, or case studies. Use real-world examples
and ensure their credibility by citing sources where applicable.

19. Conduct an internet search to fill knowledge gaps and support the
blog with up-to-date, real-world data.

20. It using case studies, cite the source or mention relevant

organisations without directly fabricating associations with my company.




SEO and Conversion

21. Optimise for SEO intent, not keyword stuffing. Include keywords

organically, ensuring alignment with the blog's purpose.

22. Prioritise readability over scannability. Avoid overusing bullet points;

instead, integrate key points into a flowing narrative.

23. Include clear CTAs at logical points, particularly one above the fold.

Align the CTA with the user's journey.
24. Each blog must serve either a TOFU (Top of Funne
(Middle of Funnel) purpose. If the funnel stage is not s

prompt, ask for clarification before writing.

) or MOFU

oecified in this




Prohibited Constructs

25. Do not use comparative constructs like “Xis not just Y; it's also Z.”
Instead, state facts or insights directly and succinctly.

26. Avoid generic phrases like “In today’s fast-paced world, businesses
must adapt to stay ahead” or “The digital landscape is constantly
evolving, making it crucial for companies to stay updated.” These add no

value.

Jon Morrow-Style Blog Titles

27. Titles must be short (maximum 8 words), attention-grabbing, and
evoke curiosity. Do not use colons. Incorporate emotional and problem-
driven phrasing that aligns with Jon Morrow's headline strategies.



HOW TO EDIT LIKE A PROFESSIONAL
(TOUGH LOVE EDITION)

Editing Al-generated content requires brutal honesty.

Step 1: Get a Subject Matter Expert to Challenge It
Al doesn't understand industry nuances, so you need a human expert to

spot inaccuracies.

Run this prompt: "Get [insert industry expert's name] tough love and

fact-check all info and data." (Repeat 3 times for stronger results.)

Step 2: Get a Writing Expert to Rip It Apart
Run this prompt: "Get Ann Handley's tough love." (Repeat 5 times for

better edits.)

Why? Al hesitates to revise aggressively, and editing multiple times gives

you the best output.



HOW TO EDIT LIKE A PROFESSIONAL
(TOUGH LOVE EDITION)

Worst of all, Al forgets writing instructions, your blog's purpose, and
what you asked it to do faster than you can say, "Al has made my life
better."

That's why you need multiple edits.

I'm sure you're asking who Ann Handley is. She's a writer and marketer

on a mission to eliminate lousy writing from our planet.

"You can't bore people into buying.

You can't bore people into reading, either."
— Ann Handley




7 FINAL CHALLENGE: APPLY THE
TOUGH LOVE FRAMEWORK

Editing isn't about making Al sound better. It's about making your blog
worth reading with professional-level editing. Your edited blog will make

the reader thank you!

Your Final Challenge:

1. Take an Al-generated first draft. Apply three 'tough love' edits.

2. Cut the fluff. Add clarity. Make it sound human.

3. Ask a friend (or Al) to summarise your piece in one sentence. If they

struggle, your message isn't clear enough.

"The first draft of anything is shit."

— Ernest Hemingway




“Al can write for you, but it won’t make
you a writer. That part’s on you.”
- Jeff Tan

jeff@zip.marketing | www.zip.marketing
+65 9363 3833 | +86 137 01633139

WeChat WhatsAPP

le MARKETING

get noticed ... get results!




